
1 AG is an independent, family-owned company 

2 for over 18 years AG products have been 

sold exclusively through salons — enabling 

AG to guarantee the quality of our products

3 unlike many of its competitors, AG formulates 

and manufactures its products in-house and has 

only the strictest quality control measures in place

4 AG has one of the highest repeat and satisfaction

rates in the industry 

5 AG uses only the highest quality ingredients —

rich and creamy shampoos with no added salt,

superior moisturizing conditioners, and innovative 

and creative styling and finishing products

6 AG has more than 40 different products for 

a vast range of different hair types 

7 AG is sold in more than 9,000 salons across 

north america

www.aghaircosmetics.com
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jami symons
ARTISTIC DIRECTOR

jo-anne dicken
ARTISTIC TEAM LEADER

with their eye for style and industry experience 

that’s second to none, AG’s artistic team creates 

the latest trends in hair that can be seen anywhere 

from street level to fashion runways.

led by artistic director jami symons and artistic team 

leader jo-anne dicken, AG’s artistic team is comprised 

of international platform artists who regularly perform 

at high profile shows and events. the team of working 

stylists and salon owners are also instrumental in 

developing and testing the latest AG products.

i started my hairdressing career in liverpool, england 

in the mid 60s. it was an exciting time for fashion

and particularly so for hair. we have come a long 

way over the years, but hair is still one of the most

important personal statements of style.

in 1989, my wife lotte, armed with a background in

marketing and design, and i, started manufacturing 

AG hair cosmetics literally from the basement of our 

home. we focused on producing high quality products

with high quality ingredients, and because hairdressers

know hair better than anyone, we made sure they

tested all AG products before they were introduced

into the market.

today, hairdressers continue to test all new AG products,

resulting in a brand that boasts one of the highest

satisfaction rates in the industry, a brand that is 

creating style with substance.

we hope you’ll try our products and see for yourself 

why stylists and salon owners alike say, “if there is only

one new product line you try this year, it has to be AG.”

john and lotte davis

FOUNDERS & DIRECTORS OF AG HAIR COSMETICS

if there is only one
product line you try 

this year it has to be AG AG hair cosmetics is regularly featured in 

top fashion magazines across north america.

examples — in 2004 AG tech two shampoo and

ultramoist conditioner won the ‘elle beauty grand prix’

award for best shampoo and conditioner for colour-

treated hair. AG’s re:coil curl enhancer has been

featured in both allure and elle magazines, while 

instyle magazine featured xtramoist shampoo and

ultramoist conditioner and that is just to name a few.

to view more coverage, visit…
www.aghaircosmetics.com/about_media.cfm

top fashion media regularly
feature AG products
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